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restaurants, Istanbul Aydin Universitesi->Sosyal Bilimler Enstitlsu->Isletme (Ingilizce) Ana Bilim Dali
(Tamamlandi)

46. HASAN MASHAL, (2018). Photography's role on a fashion brand's marketing on an online platform,
Istanbul Aydin Universitesi->Sosyal Bilimler Enstitisid->Isletme Yénetimi Ana Bilim Dali (Tamamlandi)

47. FAMILUSI OLAYEMI BABAWOLE, (2018). Measuring service quality perceptions on bank customers: A
comparative study between Nigeria and Turkey, Istanbul Aydin Universitesi->Sosyal Bilimler Enstitlsi-
>Isletme Ana Bilim Dali (Tamamlandi)

48. ADEYEMO MOTUNRAYO OLUFUNMI, (2018). Measuring the effect of online advertising on consumers
choice: Coca Cola company case study, Istanbul Aydin Universitesi->Sosyal Bilimler Enstitlisu->Isletme
Ana Bilim Dali (Tamamlandi)

49. DEGIRMEN FILIZ, (2018). Giyim Sektdriinde Pazarlama lletisimlerinin Marka Konumlandirmaya Etkisi:
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Ana Bilim Dali (Tamamland1)
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64. TAGHINIA HEJABI AZADEH, (2016). Evaluation of service quality of tourism industry based on SERVQUAL
model-a comparative study between Istanbul and Barcelona, Istanbul Aydin Universitesi->Sosyal
Bilimler Enstitisid->Isletme (Ingilizce) Ana Bilim Dali (Tamamlandi)
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