ISTANBUL AYDIN UNIVERSITY

- ‘%‘;mutlu l1ir_v11dilcri:.%€ "
of’®) %
I’ J A $r

o)

FACULTY OF COMMUNICATION E-NEWSLETTER
DECEMBER 2025

www.aydin.edu.tr | 444 1 428



FACULTY OF COMMUNICATION

EDITORIAL BOARD

T.C.

istanbul Aydin Universitesi
Owner

Prof. Dr. Mustafa AYDIN Board of
Trustees Chairman

Prof. Dr. Ibrahim Hakki AYDIN (Rector)
Prof. Dr. Ozer KANBUROGLU (Dean)
Dog. Dr. Veli Boztepe (Vice Dean.)
Dogc. Dr. Ayten OVUR (Vice Dean)

PREPARED FOR PUBLICATION
Dog. Dr. Deniz AKBULUT

Ars. Gor. Emir AKSOY

Ars. Gor. ibrahim OKSUZ

OUR DEPARTMENTS

®* Department of Journalism

* Department of Public Relations and

Publicity

®* Department of Radio, Television and Cinema
* Department of Visual Communication Design
®* Department of Advertising

®* Department of Television Journalism and

Programming

* Department of New Media and Communication

®* Department of Radio, Television and Cinema

(English)



The News of Faculty

4th ICDS Symposium Call for Papers
Announced

The fourth edition of the International Communication, Digitalization,
and Society Symposium, organized by the Faculty of
Communication at Istanbul Aydin University in collaboration with
Zagreb School of Business and Mykolas Romeris University, will be
held in a hybrid format on April 28-29-30, 2026, under the theme
“From Democracy to Infocracy.” Centered around the motto “Truth in
the Optimized Society,” the symposium aims to bring together
academics in particular, as well as civil society actors, artists,
industry professionals, and doctoral and master’s students, to foster
interdisciplinary dialogue.
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The News of Faculty

5. Halic GoldenHorn Film Festival

With the collaboration of our faculty, the 5th Halic GoldenHorn Film
Festival was held at our university between 10-12 December 2025. Over
the course of three days, students fully experienced the magic of cinema

through special screenings, inspiring meetings with directors, and a
variety of events.
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The News of Faculty

5. Hali¢ Goldenhorn Film Festival Events

On the first day of the 5th Hali¢ Goldenhorn International Film Festival,
organized under the Faculty of Communication at Istanbul Aydin
University, two separate talks were held. In the first workshop of the
day, the renowned artist Murat Evgin met with students and conducted
an inspiring session on how film and television series music is
produced. Another talk held on the same day featured actors Yosi
Mizrahi and Aybars Kuday, who engaged in a pleasant and sincere
discussion with our students and academic staff. On the second day of
the festival, in addition to film screenings, the “Actor Directing
Workshop” was conducted by Prof. Dr. Sabri Ozaydin, while the

“Photography Workshop” was presented by Mehmet Ozsimsek.



The News of Faculty

5. Halic Goldenhorn Film Festival Award
Ceremony

The award ceremony of the 5th Halic Goldenhorn
International Film Festival, hosted this year by the Faculty
of Communication at Istanbul Aydin University, was held
successfully. With the participation of 43 films from 35
countries, the festival served as a significant platform

reflecting our university’s international vision in the fields of
art, communication, and creative industries.



The News of Faculty

Second Place Award for Our University —— -
| - . | .25 Altin Pusulo
Our Department of Public Relations and Promotion has once again Tdrkive Halkla lliskiler Odilleri

: : @ M &
earned second place in the Young Communicators Category of the N Wawe

TOHD_
Golden Compass Turkey Public Relations Awards, organized for the Patnpus
23rd time this year by the Public Relations Association of Turkey

(TUHID), with the project “PR Is Done Best by PR Professionals!”. &

Valtmpus.
Prepared under the supervision of Department Chair Assoc. Prof. TUHD_
Deniz Akbulut, the project was awarded during the ceremony held on =
Monday evening, December 1. We congratulate our senior students

Seren Terzioglu and Nida Ozkan on their achievement and wish them
continued success.




The News of Faculty

ILEDAK Accreditation Evaluation Visit
The accreditation evaluation visits for the Journalism, o
Radio, Television and Cinema, Television Journalism and VT e -
Programming, and New Media and Communication
programs, which applied for accreditation within our
faculty, were conducted by ILEDAK evaluation teams

between December 15-17, 2025.




The News of Faculty

PhD Dissertation Defense

Research Assistant Elif INCEISMAIL of the Department of
Advertising has successfully completed her doctoral
dissertation titled “An Examination of the Relationship
Between Intrinsic Spirituality and Attitudes Toward Spiritual
Consumption in Turkey” at the Department of Advertising,
Graduate School of Social Sciences, Ege University, and
has been awarded the title of Doctor of Philosophy (PhD).
We congratulate her and wish her continued success in her
academic career.




The News of Faculty

Erasmus+ Staff Exchange

Within the scope of the Erasmus+ Staff Exchange
program, we hosted Dr. Arina-Corduta Neagu, a faculty
member of the Faculty of Communication at
Universitatea Babes-Bolyai in Cluj-Napoca, along with
an international office representative, at our faculty on
December 4, 2025. Following a meeting in which future
joint projects and collaboration opportunities were
discussed with the Dean of the Faculty of
Communication, Prof. Dr. Aybike Serttas, and the Faculty
Erasmus Coordinator, Assoc. Prof. Gonca Yildirim Oge,

a faculty tour was organized.



The News of Faculty

GUL-GEC Cartoon Exhibition

The GUL-GEC Cartoon Exhibition opened on December 23, 2025, at
Istanbul Aydin University’s Galeri Aydin, featuring a curated selection
of cartoons by artist Sevda Deniz Anil. The exhibition explores the
thought-provoking dimension of humor that entertains while inviting
reflection, addressing everyday life and collective memory through the
axis of laughing—pausing—moving on. The exhibition was curated by
Research Assistant A. Aysenur Celimli Akgul and Research Assistant
Oguzhan Altunkurt from the IAU Department of Advertising. We would
like to extend our thanks to Rector’s Advisor Prof. Dr. Fusun Terzioglu
for attending the opening, as well as to the doyen of cartoon art Tan
Oral, Elif Aydogdu Oral, and the artist’s family.




The News of Faculty

Workshop

With the narration of artist Sevda Deniz Anil, as part of the
GUL-GEC Cartoon Exhibition, our students and academics
came together at the cartoon workshop organized by the
Faculty of Communication of Istanbul Aydin University on 23
December 2025 at the IAU TEKMER Office. In the
workshop, which focused on the communicative and artistic
dimensions of humor, participants had the opportunity to
experience the expressive power of cartoons and their
production process through hands-on practice.
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The News of Faculty

The Short Film “Galaksinin Tezenesi”
Returned from Festivals with Two Awards

Advertising Department faculty member Dr. Semih Ellialti’'s
short film “Galaksinin Tezenesi,” which he directed, returned
from festivals this month with two awards. Supported by the
Republic of Turkiye Ministry of Culture and Tourism, the film
won the Best Editing award at the 13th International Silk
Road Film Festival and received the Third Place Award at the
6th Istanbul International Nartugan Film Festival.
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The News of Faculty

World Cinema Screenings

The first event of the World Cinema Screenings organized by
the IAU Aydin Film Workshop was held on December 22. The
Spanish film Novembre met audiences in the Orange Hall,
followed by a post-screening discussion in which the film was
critically evaluated. The second screening of the series in
December took place on December 29 in the Purple Hall with
The Seventh Seal. In the post-screening discussion, the film
was examined through its historical and philosophical
dimensions.
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The News of Faculty

Office of Science Communication

The third of the Science Communication Meetings
organized by the Office of Science Communication was
held on December 3, with the participation of our Vice
Rector, Prof. Dr. Fusun Terzioglu, and the Dean of the
Faculty of Communication, Prof. Dr. Aybike Serttas, at
Istanbul Aydin University. The meeting was also attended
by Assoc. Prof. Olcay Ucak, Assoc. Prof. Umut Bedir,

Assist. Prof. Cem Giulcan, and Assist. Prof. Mert Can Atar
from our faculty.



Department of Journalism

Education

“Effective Communication and Active Listening” training
was conducted by Dr. Hiuseyin Kazan, a faculty
member of the Department of Journalism, within the
scope of the Training Development Program of the
Human Resources Directorate at Istanbul Aydin
University.

1.0fke ve nefret duygular olusturur.
8.Benlik saygisi diisiik bireylerde cekingenlige, dfke kontrolii
olmayan bireylerde saldirganhiija yol acar.

9.Yeniden konusma, iletisime devam etme istegini azalti.
10.Savunma mekanizmalan olusturur.

11.Empatiyi devre dis1 birakarak sadece karsi tarafa odaklamididi
icin kutuplastirici etkiye yol acar.




Department of Journalism

Thesis Defense Jury

Assoc. Prof. Sertac Kaya, Head of the Department of
Journalism, served on the doctoral dissertation defense jury of
Yilmaz Oztiirk at Istinye University.



Department of Journalism

Education

Journalism Department faculty member Dr. Hiseyin Kazan
delivered a training session at Ankara Guven Hospital titled
“From Organizational Culture to Effective Communication:
Strategies That Advance Patient Satisfaction.” Within the
scope of the training, role-playing exercises, group work, and
interactive activities were conducted.




Department of Public Relations and
Publicity

Conference Presentations

The 9th Alaeddin Asna Symposium on Communication and Public Relations was held
on 2-3 December 2025 under the theme “Public Relations and Sustainability:
Communication Strategies for Building the Future,” hosted by the Department of Public
Relations and Promotion at the Faculty of Communication, Istanbul Bilgi University. At
the symposium, faculty members from our department presented the following papers:
Assoc. Prof. Deniz Akbulut and Dr. Evrim Al, “The Ethical Crisis of Corporate
Sustainability Discourses: A Conceptual Framework of Bluewashing Practices”; Dr.
Birgul Ustlinbas Erdogan, “The Impact of Sustainability Education on Public Relations
Students’ Perceptions and Understanding of the Profession”; and Dr. Metin Enes
Ddnmez, “Examining Regulatory Impact Analyses from a Lobbying Perspective within
the Context of Sustainability Communication: The Case of the Resource, Environment,

and Climate Association.”



Department of Public Relations and
Publicity

Event
Second-year students of the Department of Public Relations a e TEEET
and Publicity met with Mr. Aydin Stin, CEO of Faselis, within @ foselis ==

the scope of the Media Relations course taught by Dr. Engin
Bascli. The event, titled “Media Relations from Past to
Present,” provided valuable insights, and we would like to
extend our sincere thanks to Mr. Aydin Sun for his

contributions.



Department of Public Relations and
Publicity

16th Corporate Responsibility Summit

The 16th Corporate Responsibility Summit, organized by the
Corporate Responsibility Association of Turkey (TKSD), was held
on Friday, December 5, 2025, at Feriye. At the summit, where
our Department Chair, Assoc. Prof. Deniz Akbulut, served as a
jury member in the Environmental Category, expert speakers and
industry stakeholders came together, and organizations that
added value to sustainability were awarded. Additionally, our PR
workshop members Ebrar Zafer, Irmak Nisa Obuz, Elif Cetin, and
Nisa BasibuyUk took part in the event.




Department of Public Relations and

Publicity

Basic Disaster Awareness Training

Students from the Department of Public Relations and Publicity
came together with expert trainers from the Disaster Affairs and
Risk Management Directorate of Beylikdiizi Municipality at an
event titled “Basic Disaster Awareness Training.” We would like
to thank Mr. Birol Mete, Baris Turk, and Sinem Dikici for the
valuable information they shared.



Department of Public Relations and

Publicity

Doctoral Qualifying Examination

Public Relations and Publicity Department Research Assistant
Emir Aksoy has successfully passed the PhD qualifying
examination in the Public Relations and Publicity program at
Istanbul University Institute of Social Sciences. We congratulate
him and wish him continued success in his academic career.




Department of Public Relations and

Publicity

Academic Publication

The article titled “Communication Management in a Disaster:
The February 6 Earthquakes in Turkiye — A Case Study” by our
Head of Department, Assoc. Prof. Deniz Akbulut, and Lecturer
Dr. Serhat Yilmaz has been published in the Sakarya Journal of
Communication.

Sakarya lletigim

e-ISSN : 2791-6464
Publisher : Sakarya University

Sakarya iletisim
Sakarya Communication Journal

Vol. 5, No. 2, 57-76, 2025
DO https://doi.org/10.70684/silet.1641426

Research Article

Communication Management in a Disaster: February 6 Earthquakes in Tiirkiye Case

Study
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serhatzamliy@gmail.com,
denizakbulut@aydin.edu.tr
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*Corresponding Author

Received: 17.02.2025
Accepted: 06.11.2025
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Abstract: Communication constitutes one of the most crucial components of disaster
management, as it does in all management systems. However, even within the universally
accepted integrated disaster management approach, communication often fails to receive
the attention it deserves. Yet, errors or overlooked deficiencies in communication
processes can escalate into major crises. Therefore, itis of great importance to have a well-
structured communication plan in place before a disaster occurs and to conduct post-
disaster evaluations aimed at improving this plan. In this context, the present study, which
examines the earthquakes centered in Kahramanmaras on February 6, 2023, as a case
study, focuses on the communication practices carried out by official disaster institutions
and disaster managers during the crisis. It also offers recommendations on how to achieve
an ideal disaster communication management. Utilizing both content analysis and focus
group methods, this research identified three new communication criteria in addition to
the 13 existing criteria found in the literature. The study reveals that while communication
content primarily focuses on informing the public and maintaining public order, critical
elements such as empathy, accurate source attribution, and combating disinformation are
insufficiently addressed. It underscores the need for public institutions to integrate

ication profi Is into decisi } mechanisms and to establish a multi-
stakeholder, systematic structure in disaster communication.

Keywords: Kahramanmaras Earthquakes, Di: C ication, C ication
Management in Di Content Analysis, Focus Group Study




Department of Public Relations and
Publicity

g; PRIDA 25%' §

JURI UYELERIMIiz

Jury Membership

Our Head of Department, Assoc. Prof. Deniz Akbulut, will serve as a jury
member at the PRIDA 2025 Communication Awards, which are designed
and organized by the Communication Consultancy Companies

Association (IDA).




Department of Radio, Television and
Cinema

Workshop

Sony Alpha Training Manager and content creator
Aykut Kilic met with students at the Istanbul Aydin
University Faculty of Communication’s Applied
Television Studio, where he conducted an engaging
and educational workshop.




Department of Radio, Television and
Cinema

——

ULUSLARARASI

Presantation 1 FiLM

SEMPOZYUMU

Lecturer Ahmet Berk Duman presented a paper entitled “In Search of

Subjective—Objective Transformation: Urban Space, Memory, and the

(04 Kasim 2025 | 15.30 - 16.30)
Dog. Dr. Tung Yildirim - Moderatdr

Exceptional Condition of the Aging Body in Cinema” at the 4th

International Film Studies Symposium.
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Department of Radio, Television and
Cinema

Interview

Lecturer Volkan Budak from the Department of Radio,
Television, and Cinema participated in a talk titled “Visual
Storytelling in Volkan Budak’s Films: Eksik & Yaban”, held on
Tuesday, December 23, at the Gedik Vocational School

Drawing Workshop.




Department of Radio, Television and
Cinema
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Presantation

Our department’s Lecturer, Ahmet Berk Duman, presented his
paper on the film Twelve Monkeys (Terry Gilliam, 1995) at the
2nd Interdisciplinary Student Symposium titled “Sustainability “SU(dﬁriilebilirli_k ve
and Emerging Technologies,” hosted by Istinye University Gel|§en TEkHOIUJ'ler”
Faculty of Economics, Administrative and Social Sciences, and
organized in collaboration with the International Sustainability

Application and Research Center.




Department of Visual Communication
Design

Academic Publication

Department Chair Assoc. Prof. Veli Boztepe’s article titled
“Framing the COVID-19 Pandemic: A Content Analysis of
Television News in Turkey” has been published in the
Beykoz Akademi Journal.

Beykoz Akademi Dergisi, 2025; 13(2), 92-112 ARASTIRMA MAKALESI
Gonderim tarihiz 24.09.2024 Kabul tarihi: 03.09.2025
DOI: 10.14514/beykozad. 1555356

COVID-19 PANDEMISININ CERCEVELENMESI: TURKIYE’DE
TELEVIZYON HABERLERININ iCERIK ANALIZi

Veli BOZTEPE!
Oz

Haber ¢er¢evelemeleri salgin gibi risk dénemlerinde kamu algisini bi¢imlendirmede 6nemli bir role sahiptir. Bu
calisma, COVID-19 salgininin erken déneminin Tiirkiye'deki televizyon haberlerinde nasil cerceveledigini
incelemektedir. Calismada Kanal D, Show TV, Now TV (Fox TV) ve ATV nin ana haber biiltenleri érneklem
olarak alinmustir. S6z konusu televizyon ana haber biiltenlerinin secilme nedeni en fazla izlenen televizyon ana
haber biiltenleri olmalaridir. Calisma Kanal D, Show TV, Now TV (Fox TV) ve ATV nin ana haber biiltenlerinin
COVID-19 pandemisinin basladig: tarihten, Tirkiye'de ilk vakamn gorildiagi 11 Mart 2020 tarthine kadar
yayinladiklan ana haber biiltenlerivle sinrlandinlmistir. Calismada “sorumluluk yikleme™, “insan ilgisi”,
“ekonomik sonuclar”, “catisma” ve “ahlak™ ¢ergeveleri nitel igerik analizi yontemiyle incelenmistir. Calismanin
sonuglart Semetko ve Valkenburg tarafindan kuramsal bir ¢er¢eve olarak onerilen genel ¢ergeveler tipolojisinin,
bu arastirmada incelenen televizyon haberleri i¢in de gegerli oldugunu gostermektedir. Calismanin sonuglarina
gore en fazla kullamlan ¢ergeve “sorumluluk yiikleme™ ¢ercevesidir. Bu cerceveyi “ekonomik sonuclar™, “insan
ilgisi” ve “catisma™ cergeveleri izlemektedir. “Ahlak™ cergevesi en az kullanilan gergevedir. Cer¢evelerin ve
temalarin sekillenmesinde televizyon kanallarmin yaym anlayislarimn yam sira hiikiimetle iligkilerinin belirleyici
oldugu tespit edilmistir. Show TV, ATV ve Kanal D’nin devlet yetkililerinin bakis acisim destekledikleri ve saghk
krizinin ilk déneminde hiikiimet tarafindan alinan kararlarla temelde aym dogrultuda yayin yaptifn saptanmistir.
Calismamin bulgularindan biri de Kanal D, Show TV ve ATV'nin COVID-19 pandemisiyle ilgili haberlerinde
agirlikl olarak epizodik, sansanyonel temalar kullandiklanidir. Muhalif ve ciddi bir yayin ¢izgisi bulunan Now
TV’nin (Fox TV) ise daha az ¢erceve kullandif, sansasyonel olmayan bir yaklasim benimsedigi goriilmektedir.

Calismada ayrica, ¢er¢evelerin dagiliminin aylara gére degisim gosterdigi saptanmstir.

Anahtar Kelimeler: COVID-19, pandemi, televizyon haberleri, cer¢eveleme analizi, Tiirkiye.
JEL Smmiflandirmasi: L82, 110, [18



Department of Advertising

“Galaksinin Tezenesi” Short Film Holds Its
International and Asian Premiere in the
Philippines

The short film Galaksinin Tezenesi, directed by Dr. Semih

ULUSAL KISA FILM KURMACA

GALAKSININ TEZENEST
SEMIH ELLIALTI

Siirt:
uuuuuuuuuuuu 2
Kisa-Film. %
Festivali -

Ellialti, a faculty member of the Department of Advertising,
held both its international premiere and Asian premiere at
the 12th Bakunawa Fantastic Film Festival, the largest
genre film festival in the Philippines. The film has also been
selected as a finalist to compete this month at the Trabzon
Film Festival, supported by the Republic of Turkiye Ministry
of Culture and Tourism, as well as at the 8th Siirt
International Short Film Festival.

Galaksinin Tezenesi

Galakf)i""ivw
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Department of Advertising

Eve nt Reklam zerine Kc;nusmalar
Advertising Talks
On Monday, 1 December, at an event moderated by
Assoc. Prof. Gonca Yildinm Oge, Yilmaz Erman Anit— g ’
Co-Founder and Creative Director of DifferentGuys— : =
Yilmaz Erman Anit Dog. Dr. Gonca Yildirnm Oge
. . DifferentG.ugs Cp-Founder Reklamcilik ijlomﬂ

met with our students. During the event, our Creatve Drecter Moderater

* Reklam ve Teknoloji

distinguished guest discussed the production processes

behind the advertising projects he has worked on and,

AU REKLAM
ATOLYES!

@ 1 Aralik 2025
Pazartesi

together with our students, evaluated the role of artificial @ ook

= \:ILETISIM FAKULTESI / REKLAMCILIK BOLUMU

intelligence in the field of advertising and its future T O—

prospects.



Department of Advertising

Event

i ERsY

Reklam Uzerine Konusmalar
Advertising Talks

Asst Prof. llkay Burak Tagkiran conducted a Writing and

Content Creation for Social Media Workshop with our

students. In the third session of the workshop, held with

Dr. Ogr. Uyesi ilkay Burak Taskiran

Reklamcilik BolimG

the participation of Dr. Cem Gulcan and Research
Yazarlk ve Sosyal Medyada icerik Olusturma Atélyesi-lll

Assistant Aysenur Celimli, our students learned the key

vvvvvvvv

principles of producing effective texts and content for

‘ 3 Aralik 2025
Carsamba

@ R Blok 4. Kat
Toplanti Odasi

social media. At the end of the session, second-year

student Emine Yagmur Akcicek was appointed as the

coordinator of the social media and content team.



Department of Advertising

Reklam Uzerine Konusmalar

Advertising Talks
Event
On Thursday, December 4, as part of our event titled “The Attention |
War in the Age of Noise,” moderated by Lect. Cem Aridag, Aykut oeskudn R SamAR
. o . o Poddict ve Kgglgggloruz Kurucu Moderatér
|brisim, co-founder of Poddict and Kodluyoruz, joined us. Girolti Caginda Dikkat Savast:

Podcasting & Podfluencers

IAQ REKLAM
ATOLYES]

) 11 000y 04 Aralik 2025
@ 11:00 ParsmE @ T Blok 204
DUZENLEYEN: ILETISIM FAKULTESI / REKLAMCILIK BOLUMU
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Department of Advertising

Reklam Uzerine Konusmalar
Advertising Talks

Event

In our event moderated by Assoc. Prof. Gonca Yildirnm Oge,

CampFire Istanbul Founder & Creative Director Yigit ey meomsstcnnsnsle
5 _ e iy i v
Ayvazoglu met with our students. Throughout the event, our Ajotis DORgasIt GIlE:

Kaos, Kahve ve Cok iyi Fikirler

distinguished guest shared his professional experience with

AAAAAAAA

the students, providing valuable insights into the structure

and operational dynamics of advertising agencies. Y RS ‘. SO -
" S > Ny~ N , =W FAKULTESI / REKLAMCILIK BOLUMU

x iau_reklam D 120 Rekiam Atdiyesi



Department of Advertising

interaktif Instagram Story:
"Crop'lanmis Hayatlar"

Campaign Presentation

Sinematik, genis aci (wide shot) bir
manzara gorseli paylasilir (Orn: Colun
ortasinda yalniz bir kovboy).

Within the scope of the Advertising Workshop course

konur ama kutu o kadar bayGktur ki,
kovboyun yuzuni kapatir.

led by the Head of the Department of Advertising, o it s
Assoc. Prof. Gonca Yildirnm Oge, students delivered

presentations of the campaigns they developed in
line with the briefs they received from Serdesin
Advertising Agency for Hyundai and CKM Cinema.

mi?"
Siklar: "Evet (Bilet Al)" / "Hayir (Piksel Say)"




Department of Advertising

Colors Of Marketing

COLOrSOF <
G S [ S L [

We were invited to Colors of Marketing 2025, one of the most SIS
[ sk

o YILIN €N REeNKLI
4 SAHNESI

c OF
J MORKeE!

creative events in the marketing world, held on December 9-10
this year. At this event, which we attended together with our
students and with the participation of Assoc. Prof. Gonca Yildirim
Oge and Res. Asst. A. Aysenur Celimli Akgul, we had the
opportunity to gain a closer insight into the marketing industry
through comprehensive content addressing the impact of artificial
intelligence on humans and media, brand transformation through

technology, brand creation shaped by social benefit, and the

behind-the-scenes processes of advertising.



Department of Advertising
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Awards Ceremony

Assoc. Prof. Gonca Yildirrm Oge, Head of the Department of
Advertising, attended the 16th  Turkey Corporate

uuuuuuuuuuu

Responsibility Summit and the Companies Adding Value to [ ¢ ~." e =
Sustainability Awards Ceremony, held on December 5, 2025, | \ @R

SUrdUrUIebilirliée
o Deger Katan

Kurulus Gdiilleri

as a board member of the Corporate Responsibility
Association of Turkey.



Department of Advertising

Brand Council Event

Assoc. Prof. Gonca Yildirnrm Oge, Head of the Department
of Advertising, attended the members’ meeting of the
Brand Council—of which she is a board member—on
December 6, 2025. At the meeting, the year 2025 was
reviewed and projects planned for 2026 were discussed.




Department of Advertising

“Super Brain Theory” Talk

Assoc. Prof. Gonca Yildirnm Oge, Head of the Department
of Advertising, participated in the “Super Brain Theory” talk
held at Brandmap BookClub, upon the invitation of Tchibo
Turkiye and Brandmap, in her capacity as a Member of
the Board of Directors of the Brand Council.




Department of Advertising

Jury Membership

Assoc. Prof. Gonca Yildinm Oge, Head of the Department of
Advertising, participated as a jury member in the thesis
monitoring committee meeting of Fatih Celik, a PhD candidate in
the Department of Public Relations and Publicity at Istanbul
University, held on December 11.



Department of Advertising

Jury Membership

Advertising Department Chair Assoc. Prof. Gonca Yildirim
Oge served as a member of the jury for the doctoral qualifying
examinations of Muhammet Emin Simsek, Selin Dizbay, and
Ece Demirkapu, PhD candidates in the Department of Public
Relations and Publicity at the Faculty of Communication,
Istanbul University, on December 18, 2025.




Department of Advertising

The New Episode of Brand Compass Has Been Released

The eighth episode of Brand Compass, moderated by Assoc. Prof. Gonca
Yildirm Oge, Head of the Advertising Department at Istanbul Aydin
University, and produced in collaboration with the Brand Council, featured
Mehmet Kaya, founder of Neuro Reflect Neuromarketing Agency and
Deeper Strategy Growth Agency, as its guest. The episode is available on
the IAU Advertising Workshop YouTube channel and on the Brand
Compass Spotify account.
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Department of Advertising

Academic Publication

Advertising Department Assistant Professor Dr. ilkay Burak
Taskiran’s research article titled “A Bibliometric Analysis of
Postgraduate Theses on Sponsorship in Turkey,” co-
authored with Research Assistant Halil Altunkaya, has been
published in the Afyon Kocatepe University Journal of

Social Sciences.
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Department of Advertising

Book Chapter

The book chapter titled “CEO Charisma: Corporate
Impact, Transformation, and Performance” by Dr. ilkay
Burak Tagkiran from the Department of Advertising has
been published in the book “CEO Brand and Personal
Branding”, edited by Prof. Dr. Emet Girel and released
by Detay Publishing.
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CEO !{AE{iZ!-IhSI:
KURUMSAL ETKi, DONUSUM VE PERFORMANS

Dr. ilkay Burak TASKIRAN®

Girig

Liderlik kavraminin en temel bilegenlerinden bir olan karizma, son yillarda gerek
akademik alanyazinda gerekse kurumsal dinyada giderek artan bir oneme sahiptir.
Ozellike cagol yinetim paradigmalanmin sekillenmesinde merkezi bir rol oynayan
karizmatik liderlik, kurumsal bagan ve surddrilebilir performans agisindan stratejik
bir unsur olarak degerlendirilmektedir. Bu cercevede karizma; liderlerin etkinliini,
kurumsal etkisini ve kigisel marka degerini belifleyen temel unsurlardan biri olarak
dikkat gekmektedir.

Tarihsel sireg igerisinde farkh boyutlarda ele abinan karizma, gindmazde bireyin
baskalar (izerinde biraktif etki ve yonlendime giciiyle iliskilendiriimektedir. Ozel-
likle Ust duzey yoneticilerin, difer bir deyisle CEQ'lanin sahip oldugu karizmamin; ga-
lisan motivasyonu, baglbg ve performansi uzerindeki yansimalan, konunun ku-
rumsal diizlemdeki dnemini daha da artirmaktadir.

Orgiitsel davramis alanyazini incelendiginde karizmatik liderligin, Alman toplumbi-
limci ve digunir Max Weber'in kuramsal cercevesiyle sistematik bir temele otur-
dugu gorillmektedir. izleyen donemlerde yapilan ¢alis malar, karizmatik liderigin bi-
reysel ve kurumsal duzeydeki etkilerini farkh agilardan ele almig; bu liderlik tarzimin
yalmizca kigisel bir dzellik degil, aym zamanda drgiitsel yapiy gekillendiren bitdnedl
bir liderlik bigimi oldufunu ortaya koymustur.

Belirsizliklerin ve krizlerin etkisiyle sekillenen cagoilis dinyasinda karizmatik lder-
ligin daha da kritik bir hale geldigini ifade etmek mamkdnddr. Son dénemde yapilan
aragtirmalar; bu liderlik tarzimin ¢alisanlann 6z yeterlilik algisim giglendirdigini, ku-
rumsal giiveni artirdi@ini ve kurumun krizlere daha direngli hale gelmesini sagladi-
gini ghstermektedir. Bu baglamda karizmatik liderlk, yalmzea olagan dénemlerde
degil; belirsizliklerin hikim oldufu donemlerde de kurumsal istikrann ve basannin
asli unsurlarndan birl clarak one gilkmaktadir.

“CEO Marka ve Kigisel Markalama - Kavram, Kuram ve Strateji' adb bu kitap ¢alig-
masinin “CEO Karizmasi: Kurumsal Etki, Danosim ve Performans’ baslikl bu boli-
minde, liderikte karizma kavrami kuramsal bir gergevede ele alinmakta ve CEQ

* istanitul Aydin Universites! letigim Fakiltesi Reklamailik Balimd, OACID: 0000-0001-9520-9744,
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Editor: }
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Department of Television Journalism and
Programming

UYGAR Meeting

Under the leadership of our Vice Rector, Prof. Dr. Flsun
Terzioglu, a Coordination Board meeting was held with the
participation of Prof. Dr. Berrin Erdag, Coordinator of the
Application and Research Centers; Dr. Utku Bulut Simsek,
Director of TEKMER/TTPYO; Assoc. Prof. Ayten Ovdr,
Director of the New Media Application and Research Center;
and the directors of other application and research centers.




Department of Television Journalism and
Programming

Elected as Faculty Student Representative

Our third-year THP student, Mevlit Tosun, has been
elected as the student representative of the Faculty of
Communication. We wish him continued success.




Department of New Media and
Communication

Event

Our event titled “Multilayered Podcast Editing” with
independent journalist Ozlem Kahveci took place at
the Faculty of Communication Studio.Participants
gained valuable insights into the podcast production
process and multilayered sound  editing.




Department of New Media and
Communication

Industry Experience

As part of the Historical Cities Union documentary filming
conducted at the Beyoglu CEKUL Foundation, information
was provided regarding set assistance and set processes.
This briefing on the filming process was conducted under
the guidance of Lecturer Onur Atici, during which general
knowledge was gained about team operations, shooting

planning, and basic set organization.



Department of New Media and

Communication

Event

As part of the New Media Meetings, an event titled “Branding and
Visual Identity” was held with Sandra Kharnoub. During this
session, which focused on how brand identity is strengthened
through the visual world, participants had the opportunity to gain
inspiring insights on a wide range of topics, from branding
processes to the fundamental components of visual identity.



Department of Radio, Television and Cinema
(English)

Presantation

Research Assistant ibrahim Oksiiz from the Department of Radio,
Television, and Cinema (English) presented his study titled “Data
Selves and Digital Surveillance: A Feminist Evaluation Through the Flo
Application” at the 7th New Media Conference, organized by the
Faculty of Communication at Istanbul Gelisim University on December
4-5.,




Department of Radio, Television and Cinema
(English)

Publication

The paper presented by Dr. Tugba Giulal, Head of the Department of
Radio, Television, and Cinema (English), at the 4th Barcelona
Conference on Arts & Media and Culture, held in Spain from
September 30 to October 4, 2025, was selected from among many
submissions and published in full in the conference proceedings.

Social Evolution of Order Observation in Art
Tugba Giilal, Istanbul Aydin University, Turkey
The Barcelona Conference on Arts, Media & Culture 2025

Official Conference Proceedings

This paper argues that authenticity, as a key dimension in the evolution of social dynamics,
deserves focused analysis. Drawing on Moeller and D'Ambrosio’s (2023) framework of
il id

iafor
The International Academic Forum
www.iafor.org




Florya Yerleskesi (Halit Aydin Yerleskesi)
Besyol Mah. Indni Cad.No: 38, R Blok,
Sefakdy—Kiiciikcekmece / ISTANBUL

Tel: 444 1 428 (25010)
Email: info@aydin.edu.tr
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