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AND RESEARCH CENTER 

Issue 19  / January 2019 

Corporate Governance and 

Sustainability Symposium (8 May 

2019) Paper Applications Continue 
Istanbul Aydın University (IAU) Disaster Training Training and Research 

Center (AFAM), Corporate Management and Sustainability Application and 

Research Center, Energy Policy and Markets Application and Research 

Center (EPPAM) and the Faculty of Communication on May 8, 2019 we 

will realize. 

The symposium, which will be held with the theme of "Innovative 

Approaches in Governance" and in which experts in the field will take place 

through both the Organizing Committee, the Scientific Committee and the 

declarations, the concept of "sustainability", which has made great efforts to 

fulfill the requirements of today's world, will be discussed with the 

dimension of "corporate governance". 

The abstracts prepared by academics and experts who want to make a paper 

presentation in the symposium according to the "Paper Abstract Writing 

Rules" on http://surdurulbiliryonetimvekalkinma.aydin.edu.tr/ can be sent 

to surdurulbilir@aydin.edu.tr  address until 29 March 2019 they must send. 

 

 

 

 

 

ISTANBUL AYDIN UNIVERSITY 

DISASTER TRAINING APPLICATION  
 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

AND RESEARCH CENTER 

Issue 19  / January 2019 

 
ISTANBUL AYDIN UNIVERSITY 

DISASTER TRAINING APPLICATION  
 

Symposium Paper Titles 
 

Panel 1: Governance, Digitalization and 

Sustainability Economy 
A. Management and Organization Approaches in 

the Digital Age 

a. Digital Management and Reorganization 

Approaches (Restructuring and Process 

Renewal, Network Organizations, Virtual 

Organizations, Matrix Organizations and 

Employee Empowerment) 

b. b. Digital Transformation and Digital 

Leadership (Digital Transformation in 

Organizations, Digital Leadership and e-

Transformation) 

B. Corporate Governance and Sustainability 

Approaches in Business 

a. Corporate Management Practices in 

Businesses, Institutions and Organizations 

b. Corporate Governance Arrangements 

c. Sustainability Reporting and Integrated 

Reporting 

C. Risk Management and Sustainable Finance 

a. From Information Society to Risk Society 

b. Enterprise Risk Management System 

c. Financial Crises and Risk Management 

D. Economic Sustainability and Creative Economy 

a. Sustainable Economic Development 

b. The Transformative Place of Universities in 

the Creative Economy (Technological and 

Educational Contributions) 

 

Panel 2: Sustainability Practices in Energy 

C. Energy Efficiency 

a. Energy Management and Monitoring 

Systems 

b. Smart Grid Systems and Applications 

c. Energy Efficiency Applications in Industry, 

Industry and Buildings 

d. Energy Efficiency Financing 

D. Application of New Technologies in Energy 

Sector 

a. Applications in Renewable Energy 

b. Digitalization Examples in the Energy Sector 

A. Low Carbon Economy 

a. Carbon / Emission Trade in the World and Turkey 

b. Ecological Footprint Practices in Turkey 

B. Energy Policies 

a. Strategic Developments in Energy Policies 

b. Risks and Risk Management in Energy Policies 

c. Energy Node Points, Sea Routes and Energy 

Corridors in Energy Policies 

d. Energy Policies and Conflict Zones 

e. Turkey's Strategic Position and Current 

Developments in Energy Policies 

f. Turkey's Energy Policies from Past to Present and 

Outlook to the Future 

 

Panel 3: Sustainability Communication 

A. Corporate Social Responsibility 

a. Activism and Social Responsibility 

b. Corporate Reputation and Corporate Citizenship 

c. Digital Social Responsibility 

d. Consent Engineering and Social Responsibility 

Studies 

e. New Approaches in Corporate Social 

Responsibility Models and Their Reflections 

B. Sustainability with Corporate Communication  

Dimension 

a. Brand Awareness and Sustainability 

b. Corporate Identity Building in the Framework of 

Sustainability 

c. Sustainability and Corporate Culture 

d. Excellent Public Relations and Sustainability 

e. Sustainability and New Marketing Approaches 

(Green marketing, prosumer etc.) 

f. Sustainability and Stakeholder Management 

(Corporate Social Capital etc.) 


